











On entrepreneurial characteristics

+10.5 percent of our adult population is engaged in some
form of “entrepreneurial activity”

+ U.S. entrepreneurs tend to be older — 36 percent are in the
45-64 age bracket. Older Americans are more likely to
have deep industry experience and networks that help
them identify financing opportunities

« The highest entrepreneurial participation rate is for those

who have completed high school. College graduates
participate to a lesser degree, possibly because of greater

opportunities to earn high incomes as employees of other
businesses. Those with less than a high school diploma
tend to be merely self-employed, creating a living, but not
creating additional jobs.

from the Global Entrepreneurship Monitor
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On assister city concept -
Pursuing and establishing a
relationship with a “sister
city” can get a community
organized and involved. It
does not have to be a formal
sister city relationship,

and the sister community
can be domestic as well

as international. Making
contact with and interacting
with another community can
help both groups of citizens.
The sister community can
be chosen based on similar
size, same name in another
state or country, national
origin of your citizens,
natural features, etc. What’s
important is the process of
organizing in the community
to find a relationship and
brainstorming on what the
relationship might produce.
A Small Town and Rural Development
(onference Attendee

On a“To Do”list — “Create a
community “To Do’ list to

let prospective investors and
benefactors know what the
community wants, needs and
will support.” A Small Town and Rural
Development Conference Attendee

A quote — “In the future, the
best leadership will appreciate
multiple realities and an
understanding that there is

no best way, and one size
doesn’t fit all. It will be more
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embracing, more inviting

and more empowering. New
leadership will recognize

that the outcome is not as
predetermined as the past,

but fluid, moving in less
predictable directions.” Frank Fear,
Professor, Michigan State University

On an early retirement strat-
egy — The Boomtown Insti-
tute suggests a possible niche
for small towns as havens

for “early retirement.” The
example is given of a couple
from San Francisco selling
their home and moving to
Vincennes, Ind. (pop. 18,700).
They bought a $90,000 Vic-
torian home and put another
$90,000 into fixing it up. The
couple not only had a dream
home in a small town, but
brought with them a substan-
tial amount of money from
the sale of the house in the
expensive California market.
They were able to retire 10
years earlier than they would
have been able to otherwise.
Boomtown Institute

On establishing a brand for your
community — Branding is a ve-
hicle to distinguish a product,
a company or a person (or a
community or region!) from
the crowd. It sets your com-
munity apart by giving the
region, state or even the nation
notice of what you’re about
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and what you offer. A brand
is a town’s calling card — it can
put a town on a map and keep
it there for the entire world

to see. If you’re not working
to promote a positive brand,
another — and perhaps a nega-
tive — brand may be attached
to your town. It’s important
to ask, does your community
have a brand, or has it been
branded? ABCVolume One: Enriching
Your Community One Letter at a Time

Some humor — “Fame is only
good for one thing — they will
cash your check in a small
town.” Truman Capote

On support of rural areas —
“Here’s what I think happens.
Urban/suburban areas account
for about 70 percent of our
population, rural areas

30 percent. Agencies, orga-
nizations and officials tend to
direct their focus and resources
toward the 70 percent bloc of
the population, perhaps think-
ing rural areas are addressed by
others. The cumulative effect
of this logic is that rural areas
tend to be neglected. I thought
we gave equal attention to all
areas of the state, but when I
checked, only 10 percent of our
support goes to rural areas.”

A Small Town and Rural Development
(onference Attendee

“While not having sufficient funds may ultimately
be the reason an effort is not as big or successful as
possible, don’t let it be the excuse to not pursue it.”

A Small Town and Rural Development Conference Attendee

eD] e



Sources and References

10 Ideas for Recruiting New Leaders, Heartland Center
for Leadership Development

8 Challenges for Community Leaders, Heartland Center
for Leadership Development

A Place in the Country, Standup for Rural America
www.ruralamerica.org/reports.htm

ABC Volume One: Enriching Your Community One
Letter at a Time, Megan Beeler and Coleen Phillips,
Boomtown Institute

An Economic Development Benchmarking System for
Rural Michigan, W.E. Upjohn Institute for Employment
Research

www.upjohninstitute.org/

Asset Based Community Development Institute
www.northwestern.edu/ipr/abed.html

Attracting New Residents to Small Towns, Terry Besser,
Iowa State University Extension
www.extension.iastate.edu/communities/news/Com
Con65.html

Attracting the Migratory Retiree, Alabama Cooperative
Extension System
www.aces.edu/department/crd/publications/
CRD-56.html

Boomtown Institute
www.boomtowninstitute.com/

Boomtown USA: The 7z Keys to Big Success in Small
Towns, Jack Schultz

Building Creative Communities: A Story of American
Renewal, Handmade in America
www.handmadeinamerica.org/

Center for Regional Competitiveness
www.rupri.org/regionalcomp.php

Center for Rural Entrepreneurship
www.ruraleship.org/

Clues to Rural Community Survival, Vicki Luther and
Milan Wall, Heartland Center for Leadership Develop-
ment

Country Bound: Trade Your Business Suite Blues for
Blue Jean Dreams, Marilyn and Tom Ross

Economic Development for Smaller Communities, Rob-
ert Shively, National Center for Small Communities

Economic Gardening, Littleton, Colorado
www.littletongov.org/bia/economicgardening/

Energizing Entrepreneurs: Charting a Course for Rural
Communities, RUPRI Center for Rural Entrepreneurship
and Heartland Center for Leadership Development
WWwWw.energizingentrepreneurs.org

Global Entrepreneurship Monitor
www.gemconsortium.org/

Grassroots Entrepreneurship: Best Practices for Small
Communities, National Center for Small Communities
www.smallcommunities.org/ncsc/Kauffman/
entrepdefault.htm

HandMade in America
www.handmadeinamerica.org/

Harvesting Hometown Jobs: The New Small Town Guide
to Economic Development, Nancy Stark, National Cen-
ter for Small Communities

Heartland Center for Leadership Development
www.heartlandcenter.info/

HomeTown Competitiveness: A Come-Back/Give-Back
Approach to Rural Community Building
www.htcnebraska.org/

Keeping Business Healthy, Happy & Local, Ginger Rich,
Washington State Department of Community, Trade and
Economic Development

Mapping Rural Entrepreneurship, W.K. Kellogg Founda-
tion and Corporation for Enterprise Development
www.wkkf.org/

National Federation of Independent Business (NFIB)
Small Business Policy Guide
www.nfib.com/object/2753115.html

Niche Markets for Rural Tourism Development, Julie
Leones, Dept. of Agricultural & Resource Economics,
The University of Arizona
ag.arizona.edu/arec/dept/currents/article8.html

Ripples from the Zambezi: Passion, Entrepreneurship
and the Rebirth of Local Economies, Ernesto Sirolli

Sirolli Institute for International Enterprise Facilitation
www.sirolli.com/

Spurring Enterpreneurship: Roles for Local Elected
Leaders, Nancy Stark

Stories Across America: Opportunities for Rural Tour-
ism, Rural Information Center, National Agricultural
Library

www.nal.usda.gov/ric/ricpubs/stories.htm

The E Generation, Marilyn L. Kourilsky and William B.
Walstad

The Job Generation Process, David Birch, Grant No.
OER-608-G-78-7, Economic Development Administra-
tion

The Small-Mart Revolution: How Local Businesses are
Beating the Global Competition, Michael Shuman

Thriving Online: Small-Town Shops Bulk Up on the Web,
Keith Schneider, The New York Times, November 16, 2005

University of Kentucky Entrepreneurial Coaches Institute
www.uky.edu/Ag/KECI/

eDD e






'cms:mmsﬁmyy

Wwww.consumersenergy.com

9/07





